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ALBAUM, GERALD and BAKER, KENNETH. The sampling problem 
in validation of multiple discriminant analysis 3 158m 


ANDERTON, E. J.; Tupor, R. and Gorton, K. Sequential 
analysis: a reappraisal for market research 


BAKER, KENNETH see ALBAUM, GERALD 


CHIDLEY, Jon. Catastrophe theory in consumer attitude studies 
CONNOLLY, JOHN see RIORDAN, BRENDAN 


CorRKINDALE, DAvip. Consideration for conducting successful 
advertising expenditure tests 


DornorF, DONALD J. and TATHAM, RONALD L. A reply to 
Martin 


Gorton, K. see Anderton, E. J. 


GREENHALGH C., Discrimination tests and repeated paired 
comparison tests 4 214c 


GrEENO, D. W.; Sommers, MONTROSE S. and HAINEs, GEORGE H. 
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MENNEER, PETER. The cancellation of the 1976 Census of 
Population: Filling the gap F J 93 


MRS WorkInG Party. Response rates in sample surveys 
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private households — an integrated research programme 
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Depth interviews 4 207 
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Dixon-Mood sign test 1 32 
Do-it-yourself 4 183 
Double glazing 4 193 
Dowry survey 4 212 
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Economic attitudes 2 100 
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Food purchasing 4 201 , 
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Information search 4 201 
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Ridit analysis 1 17 


Sample surveys 


response rates in 3 113 
tailor made 2 97 
Sampling 1 13 
3 158 
4 166 
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Scaling 1 17 
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BurGer, Puiie C. see SCHULTZ, RANDALL, L. 
Co.iins, M. A. see GOODHARDT, G. J. 


EDWARD, BERNARD. Souces of economic and business statistics 
Ian Maclean 
EHRENBERG, A. S. C. see GOODHARDT, G. J. 


GooDHARDT, G. J.; EHRENBERG, A. S. C. and Co..ins, M. A. 
The television audience: Patterns of viewing N.L. Webb 


Hawkins, Dex I. see TULL, DOona_p S. 
KLEYNGELD, H. P. Adoption of new food products G. Brown 


Lewes, F. M. M. and Parker, S. R. Reviews of United Kingdom 
statistical sources: Leisure B. A, Wainewright 


LickorisH, L. J. Reviews of United Kingdom statistical 
sources: Tourism B. A. Wainewright 


Locx, G. F. General sources of statistics. Reviews of UK 
Statistical sources. Volume 5 J. A. Bound 


Marsh, CATHieE. Guidelines for commissioning an interview 
survey from a research company Karen Griffiths 


McCuLtocn, J. WALLACE see PHILIP, ALISTAIR E. 
ParKER, S. R. see Lewes, F. M. M. 


ALIsrAIR E.; McCuLitocu, J. WALLACE and Smirn, 
Norman J. Social work research and the analysis of social 
data A.J. Wicken 


SCHULTZ, RANDALL L.; ZALTMAN, GERALD and BURGER 
Puitip C. Cases in marketing research Stuart Jackson 


SmitH, NorMan J. see Puivip, ALISTAIR E. 


TuLt, Donan S. and Hawkins, Dex I. Marketing research. 
Meaning, measurement and methods. Tony Proctor 


WILLs, GorDOoN. Strategic issues in marketing. M.J. Baker 


ZALTMAN, GERALD. see SCHULTZ, RANDALL L. 
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